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What’s IP
Intellect + Property = Intangible Assets

• Result of Intellectual effort: Invention, Creation, Research and
Development. 

• Valuable unless protected: Protection under law provides “Exclusivity” and 
“Ownership” to someone.

- Registration: Trademark, Patent, Design, GI, …
- Automatic protection:

Copyright
Well-known mark
Trade Secret

• This exclusivity and ownership provides legal right to exploit IP innovation 
and prevent the other from infringing this right.
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What’s IP?
A bundle of rights provided under laws…

• Trademarks - distinctive symbols, sing, words, … associated 
with goods or services.

• Designs - original visual shapes associated with product. 
• Geographical Indications – particular sign or label of product 

attached to the original geographical territory or source of 
production.

• Undisclosed Information - trade secrets and confidential 
information .

• Copyrights - original expressions of works in the literary, 
musical and artistic fields.

• Patents - products or processes which are novel, non-obvious 
inventions and having industrial application .
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Role of IP
Role of IP - Micro-level:

Provided exclusivity . 
This exclusive rights granted by the 
provisions of individual IP law:

• Copyrights: Reproduction, publication, public 
performance and communication. 

• Patents: Commercial exploitation – Producing, 
Licensing…

• Trademark: Sale, Assignment, Franchising, 
Licensing…

• Design: Commercialization - Sale, licensing…
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Role of IP
Limitations by law (for public interests)
• Limited protection period

– Trademark: 10 years, renewable for consecutive 
period of ten years.

– Design: 05 years, renewable for two consecutive 
periods of five years.

– Copyrights: author’s life plus 50 years.
– Patents: 20 years.
• Exception and safeguard
– Fair use – Non commercial interest
– Compulsory license/Non-voluntary license
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Role of IP
• Increase Value-added to the products – IP adds value at every 

stage of innovation and commercialization process: Starting from
invention – product design – marketing (commercialization/licensing) 
to its final stage at particular market before falling into the hand of 
consumers.
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Role of IP

• Promote Marketing strategy
Lead consumer to the strong sense of 
early recognition through color, package 
design, and retain vivid memory.
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Role of IP

• Attach to quality recognition 
– Building consumer’s trust.  
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Role of IP

• Generate revenue through sale, assignment, 
licensing, franchising, and other forms of 
commercialization.

EC-ASEAN Intellectual  Property Rights Co-operation Programme  (ECAP II)



10

Role of IP
• Promote fair trading – competitors are guided by law to 

the terms of fair competition and mutual respects.
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Role of IP
• Reduce litigation –

while individual right 
is upheld through 
awareness.
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Role of IP

Role of IP - Macro-level:
• Promote transparent and secured 

business environment – Attracting FDI.
• Contribute to market development –
• Promote R&D and transfer of 

technology and know-how
• Contribute to the development of 

Culture and social prosperity.
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IP Value – How to get the most 
value for from IP Rights?

• Monetary Value
- IP contributes to productivity, profitability, 

market leadership.

- How to prove it? - IP management is a 
key issue. 
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IP Value

IP can generate income for its owner …

• Some trademarks/brand worth higher value than 
tangible assets – Coca cola, MacDonald, 555, 
Pizza company, KFC,…

• When IP is well-protected, its business value is 
increased. It becomes economic potential.

• This value is translated through sale, licensing, 
franchising, and other forms of IP 
commercialization. 
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IP Value

IP can improve or increase company’s 
worth …

• IP can help to improve market share –
Brand Recognition.

• IP enhance value of the company. 
• IP can be used as collateral to obtain 

finance from the bank, financial institution. 
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IP Value

Each IP owner needs to establish its 
own IP portfolio and IP management …

• Identify these intangible assets and 
evaluate them properly. 

• To wisely turn this intangible asset into 
tangible asset, IP management is a key 
factor. 
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IP Value

• IP exploitation  - commercialization phase.
• IP monitoring refers to the phase that IP 

owner needs to have frequent surveillance 
on market situation. 

• IP owners can consult IP database to 
obtain information for improving their 
existing TM/Design or to have sufficient 
idea for any new innovation.
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IP Value

• IP enforcement – Maintain legal IP right 
through registration or automatic 
protection.

• Preventing Infringement or protecting IP 
right.

• It is costly to introduce new mark or design 
or to enforce its IP right .
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IP Value

• Historical and cultural value

- IP creates strong impact on daily life.–
Advertising, music, literature, news on television, 
package or textile design, marks of consuming 
products. It directly or indirectly combine with 
other factors to influence our behavior and our 
thinking. It is a part of our civilization and culture. 
Therefore, it is valuable to society in both short 
and long term.
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IP Value

• IP assets like copyright materials such as music, 
film, television program has significant impact on 
cultural and social life of individual country. It 
gradually accumulate and build specific culture 
for one society.

• The others subject matters of IP assets like 
mark, design, patent also contribute to form an 
integral part of society by changing our life to the 
gradual steps of improved quality and better 
civilization.
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Conclusion

• IP has concrete role to contribute to the economic 
development of an enterprise and the country – therefore, 
establishing IP portfolio and having proper IP 
management is a key process to get this role done.

• Value of IP is strategically based on its commercialization. 
We can use IP to create new partners to increase our 
wealth or to build barrier to defense our exclusivity. 
However, Time is important for maintaining or increasing 
value of IP assets, making use of appropriated time to 
commercialize IP assets is the best opportunity to get its 
real value.

Thank You!
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